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When you sign in to your ProfitSourcery account to view your opportunities for the
day you will see lots of information related to each product. The metrics we offer will
be crucial in helping you to identify the right products to start selling. This guide will
take you through the information available to you and help you understand how you
should use it to make the right buying decisions.

Our metrics are accurate at the time of posting, but it’s worth remembering that prices
shown on Amazon are constantly changing, usually by just a few percentage points
each day but occasionally more. Quite simply there are too many external factors
outside of our control that can influence profit margins, so use the profit metrics as a
guide to where profitable opportunities lie.
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Across the page from left to right you will see an image of the product taken from
Amazon.co.uk. This includes the product name and the date we sourced the data.
You will also see the name of the retailer you can buy this product from.
Next you will see the cost price (buy price) and the Amazon selling price so you
know how much the item will cost and what it is currently selling for on Amazon.
These will advise the estimated return on investment shown as a percentage and an
actual figure. This number is estimated using the current buy and sell prices taking
into account our estimates of Amazon and FBA fees.

Note: Estimated profits do not include any shipping fees levied by the seller, or
onward postage costs to send to the Amazon warehouses.

Next to the ROI tab you can see the sales rank. We’ll show you the current sales
rank number and also show it as a percentage.
Finally you will see the ProfitSourcery (PS) Rating; this is our unique formula to help
you make faster smarter buying decisions. The PS Rating takes into account profit
margins and sales rank among other factors to rate each opportunity, which we
show via a bar.
Based on the results of our unique formula, the bar will fill to suggest if the product
(as a snapshot) is a promising one to invest in. For example, if the bar is almost full
then the product is well worth a serious look for you to invest in. If the bar isn’t full
this doesn’t mean the product is ‘bad’, it simply means the product needs closer
consideration.
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Please note that the ProfitSourcery rating indicates how good an opportunity could
potentially be based on its current factors. Even if a product has a full bar next to it
there are no guarantees, we still advise you do some research on each opportunity
to make sure it is right for you.

Once you’ve found a product you like, you can click on it to reveal additional
product information (see below).

After you click you will see the Amazon title of the product and the retailer’s title, you
can compare these to make sure the products are matched correctly. We have
worked hard to make sure the opportunities you see are real opportunities but
occasionally you may see an error which has slipped through.
One example might be that the Amazon listing offers a multipack while the retailer is
selling the product individually. If you believe there is an error in the match you can
report this to us by clicking on the link on the right hand side of the page.
You can also see the ASIN which is Amazon’s unique catalogue number for the
product. You can use this to list the product should you choose to buy and you may
wish to use it for extra research.
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The first column you will see is the product dimensions. You need to be aware of
the size and weight of the product as this may affect your buying decision, for
example, if you are a Merchant seller, can you easily store the product and is it
cheap to ship?

If you are an FBA seller the measurements will affect storage prices. Amazon will
charge more to store larger items so you need to be confident the item will get
bought quickly.
The next column you will see is the ‘Product Competition’; this shows you the top
five current sellers of the product and the price they are listing the item for. You can
see whether the seller is Merchant Fulfilled or ‘Amazon or FBA’ (unfortunately we
are currently unable to distinguish between the two). If you would like more
information on current sellers of the product you can use the link to the Amazon
listing on the right hand side.
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Understanding the Amazon prices will help you to set your prices and understand
any competition. The lowest Amazon price will help you determine the price you can
sell your product for, after all customers always look first for the cheapest option.

Please note that if you see ‘N/A’ in the product competition column instead of a
price, this means that there is no seller.
After ‘Product Competition’ you will see the ‘Fee Calculator’, these figures are the
most exciting found on ProfitSourcery. Ultimately they’re what you’re interested in;
you want to know how profitable each product potentially is. ProfitSourcery shows
you profit with Amazon and FBA costs which means you can see exactly how much
profit you can expect to make.

You will also see the return on investment (ROI) and gross margin as a percentage.
ROI tells you how much of your spend you can expect back as a profit. The gross
margin tells you what percentage of the sales price you receive as profit.
Understanding the difference between ROI and gross margin is important. You may
find that you are uninterested in one or the other in which case you can focus on the
figure you find most useful to you but at ProfitSourcery we display both so that you
have the choice. Of course profit margin is a key factor in making buying decisions,
however don’t solely base your decision based on these metrics.
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On the right of the page you will see a link to CamelCamelCamel, this external site
shows you how the price of the product has changed over time as well as the sales
rank.

There are also links to the Amazon page to check out the product reviews and
further information plus a link to buy the product should you decide it is right for
you.
Be thorough with your approach to analysing products because the Amazon
marketplace is a wild and unpredictable place; prices change and competition
comes and goes. There will always be profitable opportunities to discover with
ProfitSourcery but it’s always worth spending a little extra time to check sales and
price history.

For more information on how to use these metrics to make buying decisions see
our guide, “What Makes a Good Product to Buy?”
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